Digital’s World-Wide Web Server: A Case Study

People have been distributing textual information on the Internet for years and the techniques for identifying and declaring ownership, copyright and reproduction rights are well-accepted. Also it is fairly obvious that if an organization produces a textual document, and claims copyright on it, they have the right to place it on their own Web server.

In the complicated world of electronic photo ownership and copyrights, this is not always the case. The ownership of photographs that are used by corporations, even of their own products, are not always retained by the corporation. Photographers will charge for their work based upon who retains ownership of the photographs. If the photographer retains ownership, they will have sliding scale that might permits limited hardcopy usage (but not electronic usage) or perhaps limits usage on a country to country basis.

Electronic publishing technology makes the capture of photographs technically easy. The World-Wide Web makes the electronic distribution of photographs on a global basis easy. It is important for the organization that is deploying a Web server to make sure they actually ownership or permission rights for global, electronic-distribution to any photographs that are part of their Web server.

Summary

For companies that want to establish an initial electronic presence on the so-called, "information superhighway", the World-Wide Web offers the infrastructure, the tools, and the global reach to do just that, but offers it today.

The technology is powerful enough to deliver electronic catalogs with product descriptions, pictures, and ordering information -- all on demand -- to a user’s screen.

The World-Wide Web does not demographically reach into the home yet with any significant numbers, but is growing wildly in the business community. If the consumers of your product or service are not found it the home, but are found in high rise buildings and corporate campuses around the in the world, then the infrastructure is in place.

Our approach to getting online quickly with an easy-to-use interface has largely succeeded. In the coming months we will be working to convert more of the underlying logical documents into a more visually-rich HTML format. We will also be working to increasing the breadth and depth of information and services we make available to customers, prospects and partners via the World-Wide Web.

Digital’s entry into the World-Wide Web has proven successful. We are seeing the initial results in terms of more satisfied users, lower cost-of-sales, and increased revenue from customers through electronic channels.

Acknowledgments

I would like to thank the following people who either directly or indirectly played a role in the development of Digital’s World-Wide Web server; Bob Heiney, Erik Goetze, Richard Schedler, Glenn Trewitt, Ralph James, and Lucia Springer.

ALL RIGHTS RESERVED Permission is granted for CERN to publish this paper in the Proceedings of the First Internal Conference on the World-Wide Web, Geneva, Switzerland, May 1994. Digital retains the right to resue all or portions of this paper in other works. No particular endorsement or commitment is implied on the part of Digital Equipment Corporation.